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W hen we set out to create a magazine 
for Chevrolet owners, we spent a lot 
of time reminding ourselves who 
Chevrolet owners are and thinking 

about what they are interested in. Chevrolet vehicles 
have been a symbol of American innovation and excel-
lence for more than a century, and our owners come 
from just about every background imaginable. That’s 
something we’re all immensely proud of and grateful for. 

Ultimately, we built this magazine around the 
things that we and Chevrolet owners hold in common. 
Whether it was design, technology, safety, quality, 
performance, or value, you bought a Chevrolet for a 
reason. Our intention is to bring you inspiring coverage 
on a broad range of topics that reflect those qualities. 

Each issue of New Roads will be filled with  
entertaining, useful articles written by genuine  
experts and great storytellers. We will strive to deliver 
stories that are relevant to you and information that we 
hope will make your life richer and more fulfilling. 

Most of all, we hope this magazine will serve  
as part of a dialogue between the people who  
design, build and sell Chevrolet vehicles and you, the  
owners we serve. 

In this premiere issue, there is an in-depth brief-
ing on the incredible Chevrolet Corvette Z06. You 
will also get a look behind the scenes of Disney’s  
“Tomorrowland” film  —which features a cameo  
appearance by the all-new 2016 Chevrolet Volt. There 
are some great grilling tips from Bob Sloan, who has 
published several books on the subject, just in time for 
outdoor cooking to begin again. There’s so much more 
inside, but we’ll leave you to discover that on your own.

Good reading, 

Brian Sweeney 
U.S. Vice President, Chevrolet

Welcome to the  
Premiere Issue  
Of New Roads
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Into Tomorrowland
By Brooks Barnes

Disney and George Clooney are  
kicking off the summer with 
“Tomorrowland,” a new film with  
a decidely different take on the future. 
Join us for a peek behind the studio walls. 
PAGE 20

Discovering Icons
By Matthew de Paula

For those willing to look around a bit, clas-
sic furniture designs aren’t expensive or 
even particularly hard to find. Contributor 
Matthew de Paula spent a couple of days 
exploring New York City in search of iconic 
designs priced reasonably. 
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Living Small
By Kathleen Donohue

It may seem strange, but trading in a large 
house for a tiny home has its advantages. 
Contributor Kathleen Donohue spoke to 
those who have found freedom in small 
spaces. 
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Handmade  
Comes Back
By Rob Sass and Richard S. Chang

Today, handmade quality isn’t just for the 
wealthy. Meet some of the craftspeople 
who are bringing back the reality of 
“Handmade in America.”  
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On Track  
With the 2015 
Corvette Z06
By Basem Wasef

The latest performance icon to  
carry the Corvette name lives up  
to its heritage with cutting-edge  
engineering. 
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Introducing the  
All-New 2016 Malibu  
and Malibu Hybrid 
 

nn For 2016, Chevy Malibu and Malibu 
Hybrid are all-new with advanced engineer-
ing, expressive styling and incredible efficien-
cy that make them anything but ordinary. 

The all-new 2016 Malibu offers out-
standing fuel economy1, and according to 
GM testing, the Malibu Hybrid should be 
capable of an estimated 48 mpg city.2

Malibu isn’t short on technology ei-
ther, offering advanced safety features 
l ike available Lane Keep Assist3, which 
warns you when you’re unintention-
al ly drifting from your lane and can 
gently help steer your vehicle back into 
the lane. When backing out of a park-
ing space, avai lable Rear Cross Traffic 
Alert3 uses radar sensors to warn you 

of approaching traff ic while a stan-
dard rear vision camera provides a look 

at what’s behind you. And, available 
Forward Coll ision Alert3 helps keep you 

1. Based on GM testing. Official EPA estimates not yet available. Malibu Hybrid MPG city/highway 48/45. Malibu with 1.5L engine MPG city/highway 27/37. 2. Based on GM testing. Official EPA estimates not yet available. 
3. Safety features are no substitute for the driver’s responsibility to operate the vehicle in a safe manner. The driver should remain attentive to traffic, surroundings and road conditions at all times. Read the vehicle’s owner’s 
manual for more important safety information. 4. MyLink functionality varies by model. Full functionality requires compatible Bluetooth and smartphone, and USB connectivity for some devices. 5. Requires available MyLink. 

H E A D S  U P

2016 Chevrolet Malibu Premier

Preproduction model shown. Actual production model may vary. 
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nn Off-road enthusiasts and outdoor ad-

venturers can look forward to a new Chevy 

Colorado that’s optimized for off-road 

performance: the Colorado Z71 Trail Boss 

Edition. 

Adding the Z71 off-road chassis package 

pushes off-road capability of the Colorado 

further, but the recently announced Colo-

rado Z71 Trail Boss Edition is outfitted with 

equipment that takes it to a new level. 

Aggressive Goodyear Wrangler Dura-

Trac® all-terrain tires provide incredible 

off-road performance and are mounted 

on 17-inch cast aluminum wheels. Black, 

three-inch-round rocker steps, black fender 

flares and blacked-out Chevrolet bowties 

serve as indicators of this truck’s special 

capabilities. The bed gets a factory spray-

on bedliner, as well as movable GearOn™ 

cargo tie-down rings and a GearOn cargo 

divider, so you’re sure to get there with your 

gear intact. 

Go to Chevrolet.com/Colorado for more 

information. 

2015 Colorado Z71 Trail Boss 

Chevrolet Trax Explores Hidden Gems  nn Chevrolet and Complex magazine are using the 

Chevrolet Trax to explore lesser-known attractions in urban areas around the U.S., part of a 

series of events carefully curated by those who know their cities best. As it turns out, Trax 

has the maneuverability and versatility that make it ideally suited for exploring urban areas. 

You can find the latest events and city guides at traxhiddengems.com.

2015 Chevy Colorado Z71 Trail Boss Edition

safe with two warnings: a Tailgating 
Alert to let you know if you’re following 
another vehicle too closely, and a Crash 
Imminent Alert3 to signal when you’re 
approaching a vehicle too quickly. 

An intuitive and customizable available 
Chevrolet MyLink®4 display provides easy 
access to information and entertainment.
And, available Teen Driver technology3,5 

encourages safe driving habits for new 
drivers in a number of ways, like muting 
audio when occupants aren’t wearing their 
safety belts and giving audible and visual 
warnings when the vehicle is traveling over 
predetermined speeds. 

The all-new 2016 Chevrolet Malibu will 
be available in late 2015. In the meantime, 
take a closer look at its dramatic styling 
and learn more about its impressive  
features at allnewchevymalibu.com. n
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H E A D S  U P

nn A coming production version of the 
Chevrolet Bolt EV Concept, star of the 
Detroit auto show in January, will soon 
bring more distant destinations within 
reach. The Bolt EV concept was designed 
to offer more than an estimated 200 miles 
of EV range. To roughly double the range 
offered by some EVs, the Bolt EV Concept 

harnesses a lithium-ion battery pack and 
advanced aerodynamics, including inserts 
in its wheel spokes that give the wheels a 
unique look while also improving efficiency 
by reducing drag. Beneath that slippery 
skin, carbon fiber, aluminum and magne-
sium components help trim weight. Bolt EV’s 
DC fast-charging capability can refill the 

battery to 80 percent capacity in less than 
45 minutes. A full-length glass roof tops 
an airy, minimalist cabin with lightweight 
seats and a 10-inch central touchscreen. 
The actual production vehicle that will be 
assembled off of this concept could vary, but 
will be built at the Orion Assembly plant in 
suburban Detroit. n

Next-Gen EV to be Built off of Bolt EV Concept
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nn From finding a hotel room to finding a nice fresh 

doughnut, life just got easier and more affordable with the 

personalized connection of OnStar® AtYourService*. 

Do you want offers and deals that can save you money?  

AtYourService can deliver everyday savings from restau-

rants and retailers on your route. In need of a hotel now, 

while you’re on the road? Our trusted OnStar Advisors can 

help locate hotels, offer suggestions and even book reser-

vations for you through our partnership with Priceline.

We’ll make your drive time more productive. So simplify 

your life, save time and leave the planning—and saving—to 

AtYourService.

See onstar.com for specific details. 

nn Black is always in style for the Chevy Silverado Midnight Edition. This 

version of the Silverado Z71 gets the full blacked-out treatment for the grille, 

bumpers, headlamp and fog-lamp bezels, 18-inch wheels with Goodyear Wran-

gler Duratrac all-terrain tires, spray-on bed liner and Chevy bowtie emblems. 

No more than 5,000 Midnight Editions will be produced for 2015. Check out 

Chevrolet.com/special-edition-silverado for more information. 

nn With trophy in-hand as Motor Trend’s 2015 Truck of the Year®, the  

Chevrolet Colorado adds more hardware with a GearOn™ Special Edition that 

takes versatility and expressive design into uncharted territories. Available 

on extended or crew-cab LT models, GearOn Cargo bars make it easy to store 

kayaks and boards above the bed, leaving room to securely stow smaller gear 

inside it. Additional features include EZ Lift and Lower tailgate, off-road assist 

steps, gloss-black 18-inch aluminum wheels, a body-color grille, fog lamps, 

rear-window defogger and remote start. Ordering for the GearOn Special 

Edition begins this spring. Accessories are also available individually; check 

Chevrolet.com/Colorado or visit your dealer for more information. 

Midnight Special

Bring More Adventure

OnStar AtYourService

2015 Chevy Silverado Midnight Edition

2015 Chevy Colorado GearOn™ Special Edition
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Can You Really 
Cut Out Cable?

All Signs Point to … Maybe 
BY JOHN R. QUAIN

I t started as a trickle, but this year it’s be-
come a torrent: Streaming movies and 
TV programming over the Internet is  
going mainstream. It may finally be 

time for your family to throw off the yoke of 
the monthly cable bill and join the cord-cut-
ting revolution.

Services like Netflix and Hulu Plus have 
already altered viewing habits, but this year 
the big game-changer, literally, is ESPN. 

Sports coverage was one of the major reasons 
viewers maintained a cable TV subscription, 
but that’s no longer necessary. ESPN and 
ESPN2 are available for the first time as part 
of a streamed bundle called Sling TV. It costs 
$20 a month, no contract required.

Using a free app, Sling TV can be viewed 
on smart TVs, smartphones, tablets and a 
slew of inexpensive streaming boxes like 
Roku. Included in the monthly fee are more 

than a dozen channels that are typically 
cable-only, including CNN, TNT, TBS and the 
Disney Channel—enough variety to please 
everyone in the family. 

Coupling Sling TV with an $11.99 monthly 
subscription to Netflix (for movies and addi-
tional TV series), a $7.99 Hulu Plus subscrip-
tion (for current network shows) and the oc-
casional video on-demand rental will afford 
viewers all the video entertainment they can 

T H E  B E S T  O F  W H AT ’ S  N E X T
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Greatest Gadgets  
For Gazing
nn There are so many different devices that 

can now play video from online services, you 

might not realize you already have what you 

need to stream TV shows. Common video game 

consoles can be used to access Netflix and 

HBO apps. Most smart TVs that connect to the 

Internet also have apps for Sling TV and on-

demand video services. But if you don’t have 

the right device, there are some excellent—and 

inexpensive—options.

For living-room viewing on the family TV, the 

best choice is the $100 Roku 3 set-top box. It 

has far more streaming channels—over 2,000—

than competitors and includes an excellent 

search function for finding shows.

For viewing on the go, most streaming apps 

will run on a smartphone or tablet. However, 

if you’re looking for a new gadget, one of the 

best smartphones for video viewing is the LG  

Optimus L3 (available on all the major carri-

ers starting at $99). If it’s a tablet you need, 

Amazon’s Fire HD 6 is just $99. It can handle 

everything from Netflix to video chats and has 

friendly parental controls to keep the kids from 

straying online. —JOHN R. QUAIN

A. Winegard FlatWave Amped FL5500Y HD antenna 
B. LG Optimus L3  C. Roku 3  D. Amazon Fire HD 6

A

C

B

D

handle, and do it at a reasonable price.
 The only missing piece is local television 

programming, but there’s a simple solution: 
Get an HDTV antenna for free reception of 
local stations. Indoor antennas—flat, square 
sheets of plastic about the size of a small piz-
za—can be stuck to a wall and hidden behind 
furniture or curtains. One of the best models 
is the Winegard FlatWave Amped FL5500Y, 
available for about $60. In most metro areas, 

C H E V R O L E T . C O M / N E W R O A D S   9 



you’ll pick up a dozen or more over-the-air 
HD channels at no charge, but people living 
past the suburbs won’t find much on the dial.

The choice to go cable-free comes with 
two caveats. First, there’s no DVR service 
with these subscriptions. In most cases, it’s 
unnecessary since you can watch many pro-
grams on-demand at a time that’s convenient 
for you. But programs like baseball and bas-
ketball games on ESPN cannot be recorded 
on Sling TV for later viewing.  

The second issue that cord-cutters face is 
the need to juggle several different apps or 
streaming channels, rather than scanning 
a single electronic program guide, to find 
something to watch.

Still, the streaming model of TV program-
ming seems inevitable. HBO and CBS will of-
fer stand-alone subscriptions this year, and 
other channels will follow. And if you want to 
watch the highest-quality picture in the lat-

est 4K or Ultra HD format, only the stream-
ing services like Netflix currently offer such 
shows. One thing you won’t be able to avoid 
when you cut the cord: commercials. n

nn Internet in your car? It’s here. Chevrolet 

is leading the way with the most vehicles in 

its lineup offering the available built-in 4G LTE 

Wi-Fi hotspot, allowing passengers the ability 

to seamlessly connect their smart devices and 

vehicles like a properly equipped Cruze to the 

internet.1  

The connection is fast enough to stream 

movies and TV shows, and you can connect up 

to seven compatible devices at once, so every-

one in the car can share the Web wealth. 

That means that the kid in the back seat can 

happily download a new game to a tablet in  

seconds, while another serenely listens to a  

Pandora®2 station, Mom does some comparison 

shopping on the Web and yet another family  

member downloads a movie to yet another tablet. 

All while Dad gets directions from the avail-

able in-car navigation system—after all, the 

most important thing is to keep the driver happy 

and on the right route. 

Find out more about Chevrolet’s 4G LTE1-

equipped cars, trucks and crossovers at  

Chevrolet.com. 

Crossing the Country  
Without Getting Cross

1. Devices must be WPA2 compliant with active OnStar® service and data plan. Wi-Fi devices manufactured prior to 2006 may not be compatible. Please consult your device manufacturer for information regard-

ing the WPA2 security protocol and Wi-Fi device compatibility. Requires compatible mobile device, active OnStar service and data plan. Visit onstar.com for details and system limitations. 2. Data-plan rates apply.

Sling TV bundles popular cable channels, 
including ESPN, for $20 a month. Additional 
packages of channels are available to 
subscribers for an extra $5 a month.

T H E  B E S T  O F  W H AT ’ S  N E X T
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Sending  
Off the CD
BY JOHN SCHWARTZ

One day your grandchildren will 
find a big thing in your closet that 
looks a little like a book but closes 
with a zipper. They will open it and, 

with wonder, look at the pages inside, which 
are actually holders for dozens of shiny plas-
tic discs—some with commercially produced 
labels and others with marker-scrawled 
titles like “AWESOME MIX” and “SOUNDS 
OF LOOOOOOOOVE.”

They will ask, “Grampa, whazzis?” And 
you will feel so very old. The CD, once an 
emblem of the Future of Music—no cassette 
hiss! no vinyl scratches or skips!— will be an 
artifact of an earlier age. Just like you.

It was good while it lasted. The CD (even 
geeks quit calling them compact discs be-
fore long) was, for a time, so much better 
than the other ways to carry around music: 
the cruel prank of in-car record players; the 
8-track tapes that slid into the dashboard 
slot with a life-affirming “ker-thunk” be-
fore the mechanism ate the tape; the small-
er cassettes that cluttered the floor of the 
car and lost their long, black streamers to 
the voracious maw of the dashboard player. 

And then came CDs, the giant leap from 
magnetic recording to optical data storage. 

They would scratch, too, of course. And 
break. And disappear into the abyss be-
tween the driver’s seat and the hump in the 
floor. But their sound was certainly clearer 
and cleaner than the older technologies 

they replaced. Even if the purists derided 
them for being cold and lifeless. Whatever 
that means.  

It’s all going now, swept away by the in-
corporeality of  the MP3 file and a universe 
of algorithmically selected streaming mu-
sic. Our sorrows should be mixed: I’m an au-
diobook listener myself, and let me tell you, 
having my books on my smartphone instead 
of lugging around a carton of CDs is won-
derful. I’ll never miss the frantic search for 
a physical copy as I rush out the door for my 
commute to the office and I certainly won’t 
miss the jarring, dreaded skip, skip, skip. 

But there was a certain undeniable joy 
in opening that almost-impossible-to-open 
package and taking a run through the liner 
notes to find you’ve been singing it entirely 
wrong the whole time. How are we supposed 
to know who the band would like to thank 
now, Mr. MP3? 

When the day comes that they are no longer 
useful for playing music in our cars,  we will 
have to find new uses for our old discs. Long 
after they have ceased to provide us with  mu-
sic, they will dangle from our Christmas trees. 
They will be drink coasters for the thrifty and 
mini-Frisbees for the frivolous. 

Farewell, dear CD. Each of us is part of  
a grand cycle of planned obsolescence, in 
our own way. I suppose we’ll always have 
vinyl. Of course you’ve heard it’s making a 
comeback. n
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The Beat Goes On
nn Don’t fret over the eventual phase-out 

of the compact disc. Chevrolet’s available 

MyLink1 system offers the latest in digital 

audio technology, so you’ll always have 

the right soundtrack for the moment.  

Here are some of the available ways  

to listen to your tunes. 

Pandora® Internet Radio2: Create person-

alized radio stations based on your prefer-

ences using the Pandora app on a compat-

ible mobile device2, then stream it in your 

car. Or check out hundreds of genre stations 

already waiting for you. Once your phone is 

paired with MyLink, you can control the app 

from your Chevy’s touchscreen or by using 

voice commands. 

SiriusXM3 Satellite Radio: Enjoy the 

commercial-free programming available 

on the SiriusXM network with a three-

month trial subscription on most Chevro-

let vehicles. 

USB4: Connecting your smartphone, MP3 

player or MP3-filled USB memory stick to 

your appropriately equipped Chevy gives 

you quick access to your favorite music. 

Even better, you can control what plays, 

and when, using voice commands. 

Bluetooth® 5: Pair your Bluetooth-

equipped phone or mobile device to My-

Link, and you can stream audio wirelessly 

to your car, truck or crossover.  

AM/FM Radio: Of course, Chevrolet  

vehicles still come with AM/FM radio. 

1. MyLink functionality varies by model. Full functionality 

requires compatible Bluetooth and smartphone, and USB 

connectivity for some devices. MyLink on Spark, Sonic 

and Trax does not include functionality such as enhanced 

voice recognition, Gracenote and CD player. MyLink on 

Traverse does not include Gracenote functionality. MyLink 

on Camaro and Colorado does not include CD player.  

2. Data plans rates apply. 3. If you subscribe after your 

trial period, subscriptions are continuous until you call 

SiriusXM to cancel. See SiriusXM Customer Agreement 

for complete terms at siriusxm.com. Other fees and taxes 

will apply. All fees and programming subject to change. 

XM satellite service is available only in the 48 contiguous 

United States and D.C. 4. Not compatible with all devices. 

5. Go to gmtotalconnect.com to find out which phones are 
compatible with the vehicle.

C H E V R O L E T . C O M / N E W R O A D S   1 1 
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“I t is better to travel well,” advises 
a saying attributed to Buddha, 
“than to arrive.”

The thought is worth keep-
ing in mind. But in addition to being satisfied 
with wandering indefinitely, unconcerned 
about actually arriving somewhere, trav-
elers would probably be smart to invest in 
good luggage.

The luggage we carry today is a fairly  
recent innovation. In the centuries following 
Buddha’s time, travelers might be expected 
to bundle their belongings in a rug, a blanket 

or an animal skin. The familiar form of rect-
angular hard-side luggage began appearing 
in the 20th century, originally made of soft, 
easily damaged materials like leather, can-
vas and even cardboard.

For years, the standard for durability was 
perhaps epitomized by Zero Halliburton 
cases, first fashioned from aircraft-grade 
aluminum in 1938. Such cases remain popu-
lar today with a certain type of traveler who 
has valuables to protect—jewelers, diplomats 
and photographers, to cite a few devoted  
customers.

Luggage
Built to Last:
The Latest  

In Longevity 
BY JERRY GARRETT

D E P E N D  O N  I T

1 2   N E W  R O A D S 
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But for the masses, changing tastes and 
travel realities have led to a new generation 
of luggage, sized to airline rules and con-
structed with stronger materials that, in 
many instances, weigh less.

How ready is today’s toughest luggage for 
airport indignities? Last year, Skyscanner.net, 
a travel website, tested suitcases by kick-
ing them off a 5-foot drop, pummeling each 
with a 10-pound sledgehammer, having a 
330-pound man stomp on them, and—in 
the coup de grace—by dropping a late model 
subcompact car on them.

nn Utility is another word for flexibility, and 

the 2015 Chevrolet Traverse is flexible in 

a multitude of ways. It starts with a cargo 

capacity that is the best in its class: 116.3 

cubic feet of maximum cargo space and 

24.4 cubic feet behind the third row.1 

Opening up that space to pack what you 

need to carry is made simple by second- 

and third-row seats that fold flat, whether 

it’s a Traverse equipped to seat eight2 or 

it’s fitted with the available second-row 

captain’s chairs in models that accom-

modate seven people. If you don’t need all 

that room, you can fold just part of the third 

row, thanks to its clever 60/40 split-bench 

design. And loading large items will be less 

of a chore with an available power liftgate 

that opens by pressing a button on the 

Remote Keyless Entry fob.

Ready access for smaller gear is quick 

and convenient using the stowage cubbies 

in the first-row console. A covered storage 

bin keeps things out of sight, and the center 

armrest also offers a handy spot for small 

items. Constant companions like smart-

phones and tablets can take advantage of 

the thoughtfully placed USB ports3, one on 

the lower part of the dash-

board and two charging-

only ports on the back of the 

center console. 

Easy loading also applies 

to your passengers, too, 

with features like Smart 

Slide® second-row seat-

ing. This feature allows 

unobstructed access to the 

third-row bench seat— 

and it’s a one-handed  

operation, making it easy 

for children to operate. Go  

to Chevrolet.com/Traverse  

for more information.

1. Cargo and load capacity limited by weight and distribution. 2. Standard on LS and 1LT. Available on 2LT. 3. Not compatible with all devices.

The Wide  
Open Spaces Of  
Chevrolet Traverse

C H E V R O L E T . C O M / N E W R O A D S   1 3 
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Among the noteworthy survivors was 
the LuggageX® 77, made of polypropylene. 
LuggageX advertises its products as virtu-
ally indestructible; the brand is popular in 
Europe, reasonably priced (under $125 for the 
77) and was the largest in this torture test. 

Also earning high marks were the 
Samsonite Cosmolite, a premium-priced 
model with distinctive sculpting of the case 
that will make it easy to spot on the lug-
gage carousel, and the Karabar K-Bar-310 
Medium, which was praised as a top value.

 These kinds of cases are likely to suit 
even the hardiest road warrior for years to 
come. But hard-shell luggage comes with 
trade-offs, among them the lack of exterior 
pockets or cubbies, a paucity of inside com-
partments and the need of a large space to 
accommodate their clamshell design. 

An enduringly popular brand of wheeled 
luggage for the frequent fl ier is the 
Travelpro® line. Travelpro features include 
heavy-duty rollerblade wheels, handles that 
tolerate rough treatment and Duraguard™-
coated nylon construction. The carry-on 
version even boasts a slightly tapered 
shape, the better to snuggle into an airlin-
er’s curved overhead bin.

Soft-sided bags that feature quality con-
struction will withstand a lot of miles on the 
baggage carousel, and their flexible shape 
provides some freedom in packing. The 
downside to fabric luggage is that it will get 
soiled in filthy cargo holds and worn ragged 
as a result of being dragged or tossed by 
baggage handlers, and exposed zippers can 
be vulnerable. But choosing a case made 
with premium materials will assure years 
of service, and in the long run, prove to be a  
better value. n

B. 77 by LuggageX

C. Bold by Travelpro

A. Chevrolet offers an 
extremely well-made luggage 
set tailored specifically 
for the Corvette. 

D E P E N D  O N  I T
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1. The Chevrolet Malibu received the lowest number of problems per 100 vehicles among midsize cars in the proprietary J.D. Power 2014 Initial Quality (IQS) and 2015 Vehicle Dependability (VDS) Studies. IQS 

based on 86,118 response from new-vehicle owners, measuring opinions after 90 days of ownership. VDS based on 34,372 responses from original owners of 2012 model-year vehicles after three years of own-

ership about the past 12 months. Results are based on experiences and perceptions of consumers surveyed February-May 2014 and November-December 2014. Your experiences may vary. Visit jdpower.com

Accelerating the 
Tests of Time
The 2015 Malibu is 
Tested & Toughened

nn If the demands that travel 

places on baggage seem daunt-

ing, the ordeal that Chevy puts 

the 2015 Malibu through before 

it goes into production is genu-

inely nightmarish. Of course, 

the Malibu wasn’t named “High-

est Ranked Midsize Car in Initial 

Quality and Long-Term Depend-

ability” by J.D. Power1 in 2014 

and 2015 for nothing.

Extreme door slamming. 

Posterior-sliding manne-

quins. And a wind tunnel that 

can replicate 40-below-zero 

temperatures and 150-mph 

hurricanes. These are a few 

of the trials that the Chevrolet 

Malibu had to endure in order 

to make certain it would with-

stand the roughest treatment 

an owner might dish out over 

a lifetime. It’s a consideration 

of increasing importance as 

cars stay in service longer. 

“We understand custom-

ers are keeping cars longer, 

so a lot of our durability tests 

target that increased retention 

period,” says Dave Verburgt, 

a Chevrolet vehicle systems 

engineer. 

It begins, he says, with 

choosing the right materials, 

putting them together with 

craftsmanship and attention to 

detail—and then torturing them 

until they fail. Special manne-

quins slide across seat bolsters 

thousands of times to pinpoint 

how and where the seats wear. 

Repetitive shock tests mimic  

an angry door slammer.  

Accelerated life tests on inte-

rior components simulate 10 

years of destructive wear-and-

tear in just a few weeks. 

And of course, the hard-

working Malibu is baked and 

frozen in both real-world  

driving and in environmental 

test chambers. “The Malibu you 

drive in downtown L.A. has to 

be equally functional in north-

ern Minnesota,” Verburgt  

says. For more, go to  

Chevrolet.com/Malibu. 
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Spring is a perfect time to spruce up 
a frumpy living space or freshen a 
tired family room. With the days get-
ting longer and the sun peeking out 

more often, brightening up where you most 
cherish spending time—at home—is an ideal 
way to put winter’s grayness behind you. 

Before dollar signs start clouding your 
vision and screaming “No can do!” into your 
delicate psyche, consider that the transfor-
mational challenge at hand doesn’t have to 
cost several paychecks or require a contract 
with a professional. 

New Roads reached out to two accom-
plished designers for their ideas on the 
smartest ways to overhaul a living space. 
The guidelines were simple: With a budget of 
$500, it had to be tasks you could complete 
alone and quickly—as in a single weekend. 
Neither one slammed down the phone, and 
their answers weren’t all about labor-inten-
sive refinishing projects or midnight salvage 
operations. 

Clearly, this puzzle appealed to Barry 
Goralnick, an architect and designer based in 
New York.  Overnight, he fashioned a custom 

The Fast-Track 
Makeover 

Weekend Fixes 
For Your Home

BY SANDY KEENAN  

L I F E  S I M P L I F I E D
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A TRIO  
OF FRESH 
IDEAS  

1. Declutter: 
Before you 

start, subtract 
all that you don’t 
love. A few well-
placed things, 
even if they are 
very inexpensive, 
will look better 
and more com-
posed than a lot 
of little things 
placed willy-nilly.

2. Lighten up: 
Adding a 

floor or table 
lamp with great 
style can be a 
room-changer in 
all the best ways. 
Swap fussy silk 
lampshades for 
clean-lined linen, 
perhaps in a mod-
ern drum shape. 

3. Bigger is 
Better: 

Small is boring,  
so overscale the  
accessories.  
Go for big vases, 
candlesticks, 
boxes and lamps. 
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multistep approach. 
“I got a little carried away,” he admitted.   
At the top of Goralnick’s list of efficient 

makeovers is color. “For the price of a can or 
two of paint, you can change the entire mood 
of a room and make it look customized,”  
he said. 

If you want even more pop, then consider 
No. 2 on his list: Tempaper, a sleek product 
that mimics wallpaper but is much easier 
to apply and comes in an array of lux pat-
terns, all for under $100 a roll. Stripes, flo-
rals, geometrics and lots of luster; my favor-
ite is “Edie” in frosted teal. Best of all, when 
you move, Tempaper doesn’t leave damaged 
walls behind.  

To wrap up his list, Goralnick suggests 
shopping the “sales, sales, sales” on web-
sites or home and design stores like CB2, 
West Elm, Gilt and One Kings Lane. And, 

he says, peruse eBay and Craigslist, along 
with local thrift shops and flea markets, 
for more unusual and quirky finds. But buy 
only things that really speak to you.

Amie Weitzman, of the New York-based 
design team Weitzman Halpern, agrees 
that small, relatively inexpensive chang-
es can add up fast. A big new look can be 
as simple as swapping out faded couch 
pillows, adding a snappy throw rug and 
bringing in artwork and accessories in-
fused with color. 

Look for geometric-styled rugs, prefer-
ably in a flat weave, at places like Pottery 
Barn, Jonathan Adler and ABC Carpet, 
she suggests. “You can literally do that one 
thing—add a rug—and change the whole 
room,” she said.

Don’t forget to shop your own house, 
rotating pieces from room to room for 

variety and interest. One of her secret 
weapons with clients who have children 
is to ask for a look at their kids’ finger 
paintings and artwork. When paired with 
inexpensive, modern white frames, those 
innocent kindergarten strokes take on a  
certain  presence and mean something to  
the residents.

Pillows in textured styles and ethnic-
inspired patterns add depth to a room,  
she says. 

“I keep extras hidden away and bring in 
brighter ones for spring. I love anything 
green, from subtle like celadon to bold like 
grass, and orange always works for me,” 
she said. “Lately, I’m really into purple.” 

Add and subtract, shop the Web and the 
closets and the yard sale down the block, 
and try your hand at conjuring a new look 
within the appointed budget. n

A

C

B

D

L I F E  S I M P L I F I E D
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nn The same principles that guide the 

best home interior designers influenced 

the tasteful, timeless, elegant design of the 

2015 Chevrolet Impala sedan’s interior. 

Open the door and you’ll find an environ-

ment that is both inviting to enter and a 

pleasing space to linger. Rich materials, cho-

sen for their appearance as much as their 

tactile appeal, are meticulously tailored. 

Ambient lighting highlights the carefully 

considered detailing and available amenities 

like wood grain and chrome accents, French 

stitching, a heated steering wheel and 

heated-and-ventilated seats. 

The thoughtful, stylishly designed interior 

provides superb comfort. The wraparound 

layout of the cabin assures that controls 

are placed within easy reach. Available 

Chevrolet MyLink1 with Bluetooth® wireless 

technology2 offers access to calls, music, 

contacts and more, using voice commands or 

the available 8-inch diagonal color touch-

screen display.

The 2015 Impala has been engineered 

with an exceptional level of refinement that 

adds to the delight of every journey. Triple-

sealed doors and acoustic-laminated glass 

help quiet the cabin. Available Bose®  

Active Noise Cancellation3 further helps  

assure a driving experience that is free  

of annoyances. 

For more on the craftsmanship that goes 

into the Impala, head to your Chevrolet  

dealership or go to Chevrolet.com/Impala.

A. Reversible Blue 
and Gray Mother Child 
Pop Throw Pillow 
from Jonathan Adler 

B. Sommar 2015 
Cushion Cover, 
Pear Pattern, 
Green from IKEA

C. Ceramic 
Dachshund, Midnight 
from Jonathan Adler

D. Stockholm Plaid 
Rug from IKEA

E. Edie Frosted 
Teal Wallcovering 
from Tempaper

F. Big Dipper Arc Floor 
Lamp from CB2

E

F

1. Full functionality requires compatible Bluetooth and smartphone and USB connectivity for some devices. 2. Go to gmtotalcon-

nect.com to find out which phones are compatible with the vehicle. isit onstar.com for coverage map. Services vary by model.  
3. Requires 2.5L engine.

Premium  
In Detail
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A Brighter Look atTomorrow
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It was one of those Hollywood lunches that starts small, just 
a couple of guys shooting the breeze, and ends big—a movie 
idea hatched, careers forever changed, major studios commit-
ting hundreds of millions of dollars. Sitting across from each  
other that day in the summer of 2011 were director Brad Bird, 

then putting the final polish on “Mission Impossible: Ghost Protocol,” 
and screenwriter Damon Lindelof, who had done some uncredited 
script doctoring for Bird in the past and was on his way to writing 
projects like “Star Trek Into Darkness.” The two started ponder-
ing pie-in-the-sky film ideas, and Lindelof offered this: What if Walt  
Disney, working secretly during the 1950s and ’60s with other  
geniuses of the time, had succeeded in building a wondrous city of 
the future—and the city still exists someplace we can’t see?

And so was born “Tomorrowland.”
Set for release in the United States 

and Canada by Walt Disney Studios on 
May 22, “Tomorrowland” is preceded by 
all of the razzmatazz that is now cus-
tomary for a major summer film. George 
Clooney is the star. There are robots and 
people who can fly using jetpacks and 
endless visual effects. Disney will have 
spent nearly two years and more than 
$175 million bringing “Tomorrowland” to 
theaters. Related merchandise? Check. 
Product integrations? Check. (Catch  
the next-generation Volt near the mov-
ie’s end.)

But Bird, who made his name direct-
ing Pixar movies like “The Incredibles” 
and “Ratatouille,” and Lindelof, one of 
the forces behind the popular castaways 
drama “Lost,” might earn greater ac-
claim for a movie that is audacious for 
what it does not offer: a negative view of 
the future.

“What lit me up about what Damon 
talked about was this idea of optimism,” 
Bird said. “When we were younger, the 
vision of the future was generally much 
rosier than it is today, and we wanted to 
see if we could make some sort of fable 
that addressed that in a light, entertain-
ing way. 

“We all assume there is only one fu-
ture and that it’s not so hot,” Bird added. 
“What if the future could actually be 
great?”

It may not seem so daring to depict 
an anything-is-possible future, but Hol-
lywood can often be a place where the 
movies that get made seem stuck on the 
themes known to succeed at the box of-
fice. Some of the most successful movies 
in recent times use the grim landscape of 
dystopia as a foundation. 

“All we get to see is dystopia,” Linde-
lof said. “What happened to the Jetsons’ 
view of the future? Is that a naïve idea? Is 

Disney’s Tomorrowland Offers 
an Optimistic View of the Future
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George Clooney and Britt Robertson aim to  
unravel the mystery of a place called Tomorrow-
land in a major summer film from Disney.

Tomorrowland

that too corny for audiences now?”
“Maybe,” he continued. “But let’s at least 

not give up before we try.”
Hollywood has long been leery of reveal-

ing much about the plot of an upcoming 
film—a little mystery can be effective in 
generating interest, fending off copycats 
and keeping fans from overreacting online 
before they have seen any footage. But “To-
morrowland,” at the insistence of Bird and 
Lindelof, has been draped in particular se-
crecy. Disney has said only that Clooney 
plays a disillusioned former boy genius who, 
paired with an optimistic teenage girl (played 
by Britt Robertson of the CBS series “Under 
the Dome”), embarks on “a danger-filled mis-
sion” to figure out an enigmatic place called 
Tomorrowland.

“What Hogwarts is to magic, Tomorrow-
land is to science,” Lindelof said. “They are 
both easy to find if you are a wizard and  dif-
ficult to find if you’re a Muggle.” 

Who is the villain? Lindelof would only 
say, “If the hero of the movie is optimism, 
then the enemy is pessimism.”

Trailers have revealed that the story 
starts in roughly the present day, a time of 

22_CHEVY_OWNER__181915_22_02.indd   22 3/31/15   7:23 PM
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           The end of ‘Tomorrowland’ offers a hopeful  
message about the current path of mankind. The Volt, for 
example, is an aspect of building that other future.  “ ”
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terror attacks, government gridlock, ca-
ble news hysterics—and the end of NASA’s 
shuttle program. Robertson’s character, a 
Floridian named Casey Newton whose father 
is closing down NASA’s launch pad, stumbles 
upon Tomorrowland with the help of a ret-
ro-looking lapel pin that strangely turns up 
among her stuff. 

Film bloggers have patched together a 
few more details. Clooney’s character, Frank 
Walker, discovered the secret city in 1964 
while attending the New York World’s Fair 
as a boy—specifically while riding a Disney-
made musical boat ride that debuted there: 
It’s a Small World.

Bird noted that the end of “Tomorrow-
land” offers a hopeful message about the 
current path of mankind. “The Volt, for ex-
ample, is an aspect of building that other 
future,” he said, referring to Chevrolet’s ex-
tended-range electric model. 

“It’s part of that ‘can you imagine what would 
happen if’ thinking,” he continued, adding that 
the trick was making the message subtle. 

Including a Chevrolet vehicle in “Tomor-
rowland” helped Bird and Lindelof tell their 
story, but it also serves as an insidery wink to 
Disneyphiles. In the 1940s, GM commissioned 
Walt Disney to produce a short animated film 
on the safe use of hand tools. In 1979, the au-
tomaker agreed to sponsor a ride at Epcot, a 

theme park that is part of Walt Disney World 
in Florida, about the history of transportation. 
In a way, the new film completes the circle: Ep-
cot, an acronym for Experimental Prototype 
Community of Tomorrow, was conceived as an 
actual city filled with the best technology from 
every industry. GM remains an Epcot sponsor, 

with Chevrolet presenting the Test Track®  
attraction. 

“Tomorrowland” takes its name from 
the retro-futuristic area of Disneyland that 
houses the Space Mountain ride, but the 
movie is not based on an attraction. 

Still, the film contains imagery that will 
be familiar to anyone who has ever been 
to a Disney theme park. Bird filmed inside 
the original It’s a Small World attrac-
tion, which still operates at Disneyland in  
California. He also shot footage inside 
the Carousel of Progress, another 1964 
New York World’s Fair display, a version 
of which continues to welcome visitors at  
Disney World in Florida.

“Tomorrowland” extends career threads 
for both Bird and Lindelof. “Ratatouille” 
was rooted in a “what if” question: What if 
a rat was not only welcome in a kitchen but 
became a celebrated chef? And it picks up 
on another of Bird’s early films, “The Iron 
Giant,” which explored the humanity of ma-
chines, also a theme in “Tomorrowland.”

Lindelof, meanwhile, has become known 
as a master of mystery and suspense. In ad-
dition to “Lost,” his writing credits include 
the zombie movie “World War Z” and “Pro-
metheus,” a space adventure from 2012.

Bird and Lindelof’s camaraderie was on clear 
display in August 2013, when they appeared 
onstage at Disney’s D23 Expo, a biennial fan 
convention, to promote “Tomorrowland.” Their 
movie, they told the crowd, had come together 
after their discovery of a box labeled “1952” in a 
dusty Walt Disney Studios storage space. That 
was the year Walt Disney opened WED Enter-
prises, a research and design lab dedicated to 
theme-park creation and construction.

Inside the box, Bird and Lindelof told the 
audience, was a smattering of odd artifacts, in-
cluding a rudimentary video-storage disc, an 
“Amazing Stories” comic book with a jetpack 
on the cover and a photograph of Walt Dis-
ney with Amelia Earhart, dated years after 
she disappeared.

Asked if there was any truth to the story 
of the mystery box, Lindelof paused. 

“I’ll answer that this way,” he said. “It’s like 
the question of whether Santa Claus is real or 
not real. When my son started to wonder, we 
said to him, ‘Do you really want to know the 
answer?’” n
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Into  Tomorrow
Volt Engineer  
Pam Fletcher  
Looks Ahead

INTERVIEW BY LINDSAY BROOKE

“We got the band back togeth-
er for this program,” Pam 
Fletcher quipped at a press 

preview held late last year for the next-gen-
eration Chevrolet Volt. The car that Fletcher, 
GM’s executive chief engineer for electri-
fied vehicles, referred to is the 2016 Volt, an 
entirely new design that brings significant 
improvements to a model that was already a 
breakthrough innovation. 

The new Volt will be seen by millions in its 
role as a cast member of Disney’s visionary 
“Tomorrowland” film. In the previous article, 
Brad Bird, the director, suggests that the Volt 

is one aspect of building a future we can look 
forward to—a key theme of “Tomorrowland.” 

Fletcher, who was in charge of powertrain 
development on the pioneering 2011 Volt, now 
leads the team responsible for all of GM’s 
hybrid- and electric-vehicle portfolio, includ-
ing the Chevy Spark EV and an upcoming  
all-electric model unveiled as the Chevrolet 
Bolt at the Detroit auto show in January. 

New Roads recently spoke with Fletch-
er over an Italian lunch near GM’s Warren, 
Mich., technical center.

The director of Disney’s “Tomorrowland” 
says that the Volt is a part of the film’s opti-
mistic view. Does that make sense to you in 
your role as an engineer?
It does. It’s very rewarding to come to work 
and engage with a team that’s focused on 
delivering what our customers want while 
pushing the edge when it comes to technology.

You grew up in a small town in Ohio. What 
influenced you to become an automotive en-
gineer?
My dad was a weekend-warrior amateur 
racer. Cars and motorcycles. All of his hob-
bies involved engines and things that moved. 
I loved the adrenaline rush of going to races 
with him. I credit my dad for my interests and 
enthusiasm in and around this profession, 
and for teaching me how things work. 

But in the end the real credit needs to go 
to my mom. She always supported me and  
encouraged me to pursue my goals. She gave 
me the confidence to believe I could succeed. 

You were hanging around the garage with 
dad at an early age?
Yes. Dad always needed somebody to hand 
him the tools when he was under the car. 
I’ve got a pretty crazy knowledge of hand 
tools. But Dad and Mom never told me that 
I should be interested in cars.  Letting me 
pursue my own interests and never telling 
me “girls can’t do that” made me fearless,  
I suppose.

Engineers on the electrified vehicles team 
say you’re a great listener. Where did you 
pick up that trait?
It comes from respecting the team, which  
is full of brilliant people. You wouldn’t believe 

Developing the Volt 
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Volt Owners Weigh in

nn The 2016 Volt was developed using 

input from passionate Volt owners. New 

Roads recently caught up with a few of 

them to hear their thoughts on the 2016 

model, which goes on sale later this year. 

Here’s what they told us.

Eileen and Andrew Weingram, New 

Jersey:  Andrew, a commercial airline 

pilot, and his wife, Eileen, who flies for a 

shipping company, have owned a variety 

of cars, but the best situation, they say, 

was when they owned only Volts—his 

and hers. Andrew is eager for the 2016 

Volt, which will offer greater all-electric 

range. “We both hate it when the engine 

comes on,” Andrew offered, “because 

that disrupts the silent operation of driv-

ing as an electric car.” 

Erik Pavelka, California: Erik is  

a convert to electric motoring.  “The  

drivability in the electric mode, which it 

has been for 85 percent of the time the 

past year, is truly spectacular.” 

Volt’s extended-range provision is a 

winner in Erik’s mind. “I  drive to  

Silicon Valley often and couldn’t have  

done the drive with any of the all-electric 

cars in the similar price range.”  

 – JERRY GARRETT

the ideas that come to me almost on a dai-
ly basis, from within GM and also from our 
customers. As engineers we tend to be practi-
cal and look for purely logical solutions—but 
often those aren’t what get owners excited 
about the vehicle. 

So your role is to serve as a “true north” for 
the  development team?
That’s my job. If you don’t have a vision of 
where a program is going, you’re not going to 
get there on time and on cost. 

Tell us how the development of the 2016 
Volt, which goes on sale later this year, com-
pared with doing the first Volt. 
What a difference a generation makes! The 
original Volt literally started out as a twin-
kle in the team’s eyes. We had two mantras: 
40 miles of EV range and deliver the car by 
the end of 2010. There was no existing proto-
col for what the car should do. 

For the new Volt, we could be more sur-
gical in development because we had over 
70,000 customers and millions of miles of 
owner experiences. They told us what they 
liked and what we could do differently. 
 
What’s your biggest challenge as head of 
GM’s electrified vehicle engineering?
Reducing cost, no question. We’ve made huge 

strides in cost reduction, which we’ve applied 
to the other cars in the portfolio. Batteries are 
still hugely expensive. We brought battery-
pack manufacturing in-house in part to find 
out how to reduce its cost.

Is there a typical workday for you?
No. On any given day I can be at the GM 
Tech Center in Warren, the Volt plant in 
Hamtramck, GM headquarters in Detroit 
and GM’s Milford Proving Ground—of-
ten a combination of the four. A lot of my 

time is spent on prod-
uct strategy for 2020 to 
2025 and beyond. 
 
Did your dad’s racer eth-
ic prepare you for the 
intense deadlines of ve-
hicle engineering?
Absolutely. But there’s an-
other side of that. As an 
engineer, you may think 
you have the perfect so-
lution, but that doesn’t 
matter if you’re not on 
the starting grid when 
the green flag drops. So to 
me, the learning was: Get 
over your perfect solution 
and deliver the best solu-
tion, on time! 
 
What do you l ike to do 
when you’re not devel-

oping new electrified vehicles? 
I love driving cars, and I still ‘work’ on them 
15 hours a day! When I’m not at work, my 
mind needs a chance to rest! My husband and 
I like to play tennis and we’re boaters. I’m a 
dinner-party-with-friends person.  
 
If you hadn’t become an auto engineer, what 
career path might you have taken?
I don’t know … maybe medicine. But I really 
had no other interests besides automotive. 
Nothing else really crossed my mind. I’m glad 
it worked out! n

1. All GM estimates based on 41 combined MPG (gas) 
and 102 MPGe (electric). Actual range varies with 
conditions. EPA estimates not yet available.

2016 Chevrolet Volt: The next Volt offers  
50 miles of EV range with a gasoline range  
extender taking total range to 400 miles.1 

For more information, go to: Chevrolet.com/2016-Volt.
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At Furnish Green, it’s easy to 
burn up an hour meander-
ing through the wonderland 
of vintage cabinets, tables, 

chairs and dressers. 
Tucked away on the third floor of an 

unassuming office building in Midtown 
Manhattan, this is not the sort of fur-
niture store you’ll just stumble into by 
chance. You’ll first have to figure out 
which doorway off Broadway is the right 
one, then pass muster at a lobby security 
desk. Once inside, though, you will find an 
unexpected refuge, an oasis of reasonably 
priced furnishings 
in New York’s vast 
landscape of high-end 
antique shops. 

“We try to price 
stuff for its functional 
value and move it 
through as quickly as 
possible—that’s sort 
of our mission state-
ment,” said the store’s 
f o u n d e r,  N a t h a n 
Hescock, a professed 
“picker” whose start in 
the business resulted 
from an accumulation of estate-sale furni-
ture in his dance studio. 

The store brings five to 15 freshly found 
items into its showroom each weekday, 
most of it intended only for a short stay. 

“The longer that something sits there 
in the store, the higher the cost of rent 
that it has to pay,” Hescock said. “So the 
quicker it moves on to the consumer, the 
less rent it pays.” 

It’s an unconventional approach in 
a market where vintage pieces carry-
ing brand names bring premium prices, 
as I learned in the course of a two-day 

antiquing adventure in New York City. 
That trek included a stop at ABC Carpet 
in Manhattan and continued to the 
trendy Williamsburg section of Brooklyn 
to check out the shops of RePOP and 
Brooklyn Reclamation. 

At Furnish Green, I am mulling the 
purchase of a slender four-tier cabinet. 
It’s the perfect size to replace a utilitarian 
plastic shelf at home that looks, I must ad-
mit, like a refugee from a dorm room. At 
$231, the price is palatable.

My constant and ideal companion on 
this great furniture chase is a Chevrolet 

Trax, easy to spot 
in its Orange Rock 
Metallic paint. Not 
only is this small SUV 
agile, maneuvering 
through dense traffic 
with ease, its compact 
footprint slips into tight 
spaces l ike the park- 
ing spot on Broadway 
I was lucky to find a 
block from the store. 
That a Rear Vision 
Camera is standard 
equipment, and that I 

was driving a Trax equipped with optional 
Rear Park Assist, didn’t hurt my ability to 
sneak into parking spaces. 

Yet with the rear seats folded down, 
the Trax cargo area easily consumes 
several pieces of furniture. Offering 48.4 
cubic feet of maximum cargo room, it’s 
surprising what you can carry in a Trax1. 
On this morning, a Mid-Century Modern 
side table and an office chair are stowed 
back there.

At Furnish Green, time passes quickly 
among all the treasures. Around every 
corner another wonder awaits: a Hamilton 

ON THE HUNT: 
Iconic Designs,  

Priced Reasonably
BY MATTHEW DE PAULA  n  PHOTOS BY RENATO ZACCHIA

Cool collectible furniture doesn’t have to 
cost a fortune. Affordable, quality pieces are 
available, once you know where to look.

1. Cargo and load capacity limited by weight and distribution.

C H E V R O L E T . C O M / N E W R O A D S   2 7 

27_CHEVY_OWNER__181915_27_02.indd   27 3/31/15   7:51 PM



Manufacturing medical examining table, 
a 1927 cash register, a psychedelic pink  
ceramic pig the size of a basketball.

There are pieces by famous designers, too, 
like a low-slung Adrian Pearsall sofa with 
marble side tables built into its sleek wooden 
frame. The $1,315 asking price might sound 
high, but it’s a deal compared with buying 
a new designer sofa. Not only that, it’s an 
example of Mid-Century Modern design, a 
movement that has been very much in the 
spotlight as of late. People want to recapture 
that era.

But whether it’s “on trend” or not, furni-

ture of this era is inherently appealing, with 
its clean lines and sturdy construction. 

Still, Mid-Century Modern designs are 
not immune to the ebb and flow of fash-
ion. At the moment, an industrial aesthetic 
seems to be on the rise. 

“It kind of creates an earthiness to things, 
yet cold at the same time,” Hescock said. “It 
has a cool, trendy look to it.”

The growing demand for industrial-style 
decor is well known to Matt and Steven 

Loftice, founders and owners of Recycled 
Brooklyn, a furniture-making operation 
whose workshop is located in a dusty, cen-
tury-old brick warehouse in the Red Hook  
section of the borough. 

The shop is a brief drive from Manhattan, 
but the trip can present some challenges. 
The beat-up cobblestone streets of this 
south Brooklyn enclave can surprise an 
inattentive driver with wheel-swallowing 
potholes and suspension-wrecking craters. 
The Chevy Trax took it all in stride, thanks 
to ample ground clearance and a supple 
suspension. Its tight turning radius came 

in handy, too, when I went 
down the wrong alleyway 
and had to turn around af-
ter getting hemmed in by 
huge production rigs, there 
to shoot a network TV show. 

In the front of the shop, 
the Loftice brothers and 
a small crew of craftsmen 

build their wares using old-growth wood re-
claimed from buildings being demolished 
around New York City. They piece together 
coffee tables, credenzas, shelves and desks, 
drawing from a supply of well-aged Southern 
pine and Douglas fir planks on hand. Early 
on, the Loftices were able to incorporate sal-
vaged metal and glass into the furniture, but 
now they must buy those materials to keep 
up with orders. 

Recycle Brooklyn’s ability to customize 

ON THE HUNT

          In New York City, everybody has 
a funky apartment, it’s not like cookie-
cutter apartments, so we try and make 
everything customizable.
                                                               —MATT LOFTICE

“
”

At Recycled Brooklyn, Matt Loftice runs 
a table saw. He and his brother Steven 
started selling custom furniture in 2010.
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2015  
CHEVROLET  
TRAX
n Cargo volume1: 18.7 cubic 
feet (behind rear seat); 48.4 
cubic feet (rear seat folded)

n Available 4G LTE2 

n 5 Star Overall Vehicle Score3 

for safety

n Turning circle, curb-
to-curb: 36.7 feet

Learn more at  
Chevrolet.com/Trax.

1. Cargo and load capacity limited by weight and distribution.

2. Requires compatible mobile device, active OnStar service and 

data plan. Visit OnStar.com for details and system limitations.

3. Government 5-Star Safety Ratings are part of the National 

Highway Traffic Safety Administration’s HTSA’s  ew ar 
Assessment Program www.Safer ar.gov .
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any piece to fit a particular space is one rea-
son its business is booming. 

“In New York City, everybody has a funky 
apartment,” Matt Loftice said. “It’s not like 
cookie-cutter apartments, so we try and 
make everything customizable. We’ll say, 
‘This is our standard bench, but if you need 
it to be a half-inch longer, we’ll make that.’”

People’s eyes light up when they hear that, 
Steven Loftice said. 

Their furniture is substantial. Thick 
boards and large plates of metal and glass 
are expertly assembled, with a level of preci-
sion that offsets the rustic materials. A trial 
fit of one of their signature pieces, a large 
desk, into the back of the Trax seemed in 
order. The desk, easily weighing a couple of 
hundred pounds, slid right in on its side.

All the pieces in the Recycled Brooklyn 
workshop when I visited had been or-
dered by customers, and the showroom in 
Williamsburg was closed, so I left empty- 
handed—but with a place to revisit for future 
furniture purchases. 

The trek—and the Trax—brought me full 
circle to Furnish Green, where the per-
vasive scent of old wood mingled with a 
tinge of mustiness that already seemed 
pleasingly familiar. This time, I checked 
out a couple of different Mid-Century 
end tables priced at $144 each and con-
tinued to mull whether that skinny, four-
tier cabinet I found on my first visit would 
work. In the end, I decided against it:  
The cabinet’s doors seemed less convenient 
than the open shelf that I wanted to replace. 

Two days of antiquing in New York City 
without a single purchase can hardly be 
called a disappointment. After all, isn’t an-
tiquing as much about browsing and explor-
ing as it is about buying? 

Furnish Green’s Hescock offered a helpful 
perspective.

“Enjoy the hunt,” he said. “When you’re 
buying antiques, time actually creates lever-
age for you. Just allow yourself the time and 
the space to hunt for it.” n
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Seeking Simplicity  
& Thinking Small 

Can You Really Trade Square  
Feet for a Simpler Life?

STORY BY KATHLEEN DONOHUE   
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For the typical American home-
owner living in a 2,300-square-
foot house, the mere thought 
of shrinking life down to 230 
square feet or less goes far  
beyond confining or claustro-

phobic—it’s impossible. 
But for a part of the population that chafes 

at conformity—and there seems to be a good 
number of people who fit into this category—
rejecting the duties of keeping up a big house 
with a big mortgage is nothing less than a road 
map to freedom. 

Freedom as a concept comes up again and 
again with proponents of what has come  
to be known as the Tiny House Movement. 
Most will admit that paring down a lifetime 
of possessions to go tiny was one of the most 
difficult things they had ever done. But once 
they got past that formidable hurdle, the re-
duced clutter, responsibility and expense 
proved quite liberating. 

There is much about the unfettered life-
style of tiny house dwellers to make those 
who work a 9-to-5 job a bit envious. The house 
payment and utility bills that now account 
for up to half of every paycheck suddenly be-
come more manageable. With solar panels 
and rainwater collection systems, utility bills 
are minimal. Travel isn’t limited to the weeks 
of paid vacation, but can actually be a way of 
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Zack Giffin built 
this tiny ski 
chalet himself, 
making thoughtful 
design choices to 
maximize the utility 
of the small space. 

life. In the mindset of tiny house advocates, 
it’s simply about prioritizing what makes life 
worth living. 

Tiny House, Big Powder: Zack Giffin, who de-
scribed himself as a ski bum before turning 
into a fan of tiny houses, has always been 
clear about his priorities.

“Skiing was so important to me,” he said. 
“I was willing to sacrifice what some people 
consider necessities to do it.” 

A talented carpenter, Giffin was used 

to working half the year so he could spend 
the construction industry’s off-season on 
the slopes, sleeping in vans, campers and 
cars from Colorado to Canada. His consid-
erable skills on the slopes brought several 
sponsorships. Tiring of his nomadic life, he  
approached one of them, the apparel maker 
Outdoor Research, with a novel idea to pro-
mote its brand on his next competition tour.  

Giffin and Molly Baker, a professional 
skier, proposed following the powder with a 
team of extreme skiers and a videographer 

to capture the action for Outdoor Research’s 
website. They then asked the sponsor to en-
vision three possibilities for displaying its 
logo: on Giffin’s dilapidated van; on a gener-
ic RV; or on a tiny, one-of-a-kind mobile ski 
chalet that he would build himself. Outdoor 
Research went for the third option.

“They got it,” Giffin said. “A lot of compa-
nies would’ve passed, but they saw how cool 
it would be and the attention it would attract. 

Outdoor Research bought the supplies, 
and Giffin, Baker and friends got to work.
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The mobile chalet was built on the chassis of 
a flatbed trailer in just seven weeks. It was 
time to get on the road: first stop, Silverton, 
Colorado.   

The reaction was incredible, in Giffin’s 
words. “Streams of people, who should be 
heading up the mountain to ski, are coming 
up just to look at it.”

And no wonder. His tiny chalet is an  
absolutely charming mix of warm woods 
and smart storage, with a wood stove for 
heat and even beer taps (a necessity in mi-
crobrewery country). The chalet was a 
game-changer. Giffin’s reputation went from 
a rough-around-the-edges extreme skier 
sleeping in his van to an inventive master 
craftsman. 

The chalet eventually caught the eye of 
the FYI network, and now he’s the co-host, 
builder and designer on the popular “Tiny 
House Nation” show. Currently filming its 
third season, Giffin builds houses for peo-
ple ready to take up tiny living, tailoring 
the space to the personalities of the occu-
pants. Notable customizations have includ-
ed a rock-climbing wall in place of a loft lad-
der, indoor storage for a 17-foot hang glider 
and an under-floor bathtub (a horse trough, 
actually) large enough to accommodate a 
6-foot-6 bather. 

The universal appeal of these small 
homes, Giffin points out, is the level of 
craftsmanship. In such a small space, with 
fewer materials used, it’s not necessary to 
cut corners to stay within budget. And with 
a variety of plans readily available, building 
a home by yourself seems far less daunting 
on this scale. 

Do-It-Yourself Pride: Brittany Yunker’s tiny 
cottage in Olympia, Wash., cost only $18,000 
to build in 2008. A seasonal hiking and fly-
fishing guide in Alaska and Chile, Yunker 
was 25 when she decided to build her own 
place rather than spending the off-season 
in her parents’ spare bedroom. With no ex-
perience beyond an eighth-grade shop class, 
Yunker gained the confidence to build when 
she met Dee Williams, a pioneer of the Tiny 
House Movement and the author of “The Big 
Tiny,” a memoir of building her minuscule 
87-square-foot dwelling. 

“Dee was really the inspiration for me to 
build,” Yunker said. “I thought, ‘Wow, she’s 
so petite,’ and like me, she had no formal ex-
perience building.”

Yunker’s parents were skeptical un-
til the trailer showed up in their drive-
way. The plumbing and electrical work— 
“stuff that can kill you,” she said—was done  
by a friend. Other than some occasion-
al outside help, she did all the work   
herself. 

“I watched a lot of YouTube videos, 
checked out books from the library, visited 
finehomebuilding.com,” she said. “I just kind 
of figured it out as I went.”

The little cottage was absolutely perfect—
for one. When Yunker met Dylan Carson, she 
realized she’d designed the clever storage 
and personal space for herself alone; dou-
bling the occupancy to accommodate a boy-
friend wouldn’t work. The decision to move 
in together meant sending the cottage down 
to Portland for a while. Now back in Olympia 
on an acre of her parents’ Puget Sound prop-
erty, the house is reborn as a picturesque va-
cation rental with a path to the beach. 

A No-Risk Trial Run: For the curious, renting 
is a great way to try on tiny living for size. 
The funky Alberta Arts District of Portland, 
Ore., is home to Caravan – The Tiny House 

Todd Miller went from building movie theaters 
to living in the woods building tiny houses. 
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Hotel, which claims to be the country’s 
first such facility. Six gypsy-inspired small 
homes circle a common gathering space, 
complete with a firepit. The hotel was re-
cently featured in the popular TV send-up 
of the city, “Portlandia,” on the IFC network.

Crowdfunding can be a tangible way for 
altruistic ideas to find traction. Kendall 
Ronzano, a 20-year-old sophomore at 
Dartmouth, began building a tiny home four 
years ago in her Santa Cruz, Calif., back-
yard. She had two goals: to build the house 
herself and to do something for the home-
less. In February, the snug little house set 
out for Austin, Texas, where it was delivered 
to Community First Village, a 27-acre facil-
ity that provides housing for the homeless. 
Realizing her goal brought a well-deserved 
sense of accomplishment. 

“My parents always taught me to dream 
big,” Ronzano said. 

Aaron Ziobrowski, a Portland, Ore., artist 
and instructor used to living in tight quar-
ters, had been thinking about going tiny for 
a while, but he was short on cash. He came up 
with an innovative way to fund the project: 
an online “painting of the day” crowdfund. 
Ziobrowski painted a watercolor for every 
contributor.  He plans to take the house on 
the road to visit his benefactors. 

“I want to park it at the Grand Canyon, 
paint the view from the house … or the view 
from Four Corners. It’ll be fun.”

A Simpler Life: For those who’d rather leave 
the building to the experts, there are build-
ers who specialize in working on a small 
scale. Oregon Cottage Homes builds envi-
ronmentally friendly homes using local-
ly sourced, natural materials. The founder, 
Todd Miller, walks the tiny walk, living the 
simple life in Eugene, Ore. He left a job build-
ing  cinemas with a Portland architectural 
firm to live in the woods. 

“Best decision I ever made,” he said.
Miller said that many of his clients had 

considered it for years but had doubts. 
“They lay it out on their garage floor 

and ask themselves, ‘How can I live in this 
space?’” Miller said. “But things are down-
sizing, too. Your phone can be your comput-
er, everything’s at your fingertips. People are 
realizing that they can do this.” n

2015 Chevrolet Spark 2015 Chevrolet Trax

2015 Chevrolet Sonic

Small Spaces,  
Optimized

Chevrolet Spark nn A low, sculpted instru-

ment panel, along with gauges inspired by 

motorcycle design, boosts the feeling of 

spaciousness inside. Body-color interior trim 

draws a visual connection between what you 

see inside the car and what you see outside. 

But it’s not all about looks: Folding the 

Spark’s rear seats flat opens up a maximum 

of 31.2 cubic feet of cargo room.1 With the 

seats up, you get a maximum of 86.3 cubic 

feet for four passengers3. 

Chevrolet Trax nn Though it’s barely 14 

feet long, this space-efficient crossover 

carves out 18.7 cubic feet of storage with 

the rear seats upright, more than many 

full-size sedans, and up to 48.4 cubic feet 

of cargo room after folding down the split 

60/40 rear seats.1 There are eight ways to 

configure the seats in a Trax, and it has a 

fold-flat front seat that lets you carry items 

up to 8 feet long. 

The Trax leads the small SUV field with 

15 storage compartments, including an up-

per and lower glovebox, four bins surround-

ing the center stack and storage below the 

rear cargo area. 

Chevrolet Sonic nn Despite the Sonic’s 

small size, Chevy engineers carved out a 

14.9-cubic-foot trunk1 in the sedan ver-

sion—more  luggage room than some other 

compact cars2. If you need even more cargo 

capacity, the Sonic Hatchback packs 19 

cubic feet of cargo space2 and room for five 

with the rear seats in their upright position. 

With its 60/40 split-folding rear seat folded 

down, up to 47.7 cubic feet3 of cargo room 

is available. Go to Chevrolet.com for more 

information.

1. Cargo and load capacity limited by weight and distribution. 

Cargo volume with rear seats folded down. 2. Based on GM 

small car vs competitors GM compact car segmentation. 

3. Cargo and load capacity limited by weight and distribution.
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For more than 60 years, the 
Chevrolet Corvette has carried 
the banner of American design 
and ingenuity. Amateurs and 
top-level pro racers alike have 

pitted Corvettes against competition from 
the world’s most admired carmakers and 
won. Yet the 2015 Corvette Z06 has managed 
to raise expectations for what a Corvette is 
and for what it can be.

In both its wind-tunnel-carved exterior 
and in the technological wizardry lurk-
ing under its skin, the Corvette serves as a 
showcase for the kind of engineering mas-
tery that has always been a hallmark of the 
Chevrolet brand. But even as a showcase of 
leading-edge technology, the Corvette hon-
ors a storied tradition that reaches back 
more than six decades. 

Those words—technology and tradition 
—are powerful touchstones in the design of 
the 2015 Corvette Z06. In 1963, the Z06 op-
tion package transformed the first Sting Ray 
into a machine capable of remarkable cor-

nering speeds and incredible braking power. 
Most important, the car was robust enough 
for competition on the racetrack. Only 199 
Corvettes were given the Z06 treatment in 
’63, but a legend was in the making.  

Groundbreaking: With its inspired blend of 
innovative technology and race-proven en-
gineering, the new Z06, with the available 
8-speed paddle-shift automatic transmis-
sion produced the quickest 0-to-60 acceler-
ation of any front-engine, rear-drive vehicle 
at 2.95 seconds, while also delivering tena-
cious cornering grip of 1.2g .1 

The Corvette’s angular bodywork 
sheathes a mix of race-car and supercar-
grade components. A glimpse beneath its 
skin reveals lightweight structures that are 
shared with its racing counterpart, the C7.R. 
The main structure is constructed of light-
weight aluminum with the Corvette’s trans-
axle located behind the passenger compart-
ment for ideal 50/50 weight distribution, 
and a torque-tube of carbon fiber directs the 

         ZENITH: BUILDING THE WORLD’S BEST SPORTS CAR
STORY BY BASEM WASEF  n  PHOTOS BY JIM FETS

1. In GM testing.
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engine’s power rearward. That balanced lay-
out both helps the Z06 feel nimble and en-
ables predictable handling.  

For the first time, the coupe version of 
the Z06 features a removable carbon-fiber 
roof panel, either in body color or vis-
ible carbon-fiber weave. With the panel in 
place, the 2015 Z06 is 60 percent stiffer 
than the last Z06; but even without it, the 
chassis is still 20 percent more rigid than 
the previous fixed-roof model. The latest 
Z06 is also available in convertible form, 
thanks to a frame so strong that building 
a convertible didn’t require structural re-
inforcements. That helps keep the convert-
ible trim, at only 58 pounds heavier than 
the coupe. The full-power top can operate 
at up to 30 mph. 

Buyers who check the box for the Z07 
Performance Package option will have the 
benefit of even greater cornering capabili-
ties. Equipped with a Magnetic Selective Ride 
Control suspension that is 40 percent firmer, 
road-clinging Michelin Pilot Super Sport 

Cup 21
 summer-only tires and carbon ceramic 

brake rotors, this version also comes with a full 
complement of functional aerodynamic pieces 
known as the Z07 Aero Package. These items 
are not for looks; in fact, they are fresh from pit 
lane: a carbon-fiber front splitter, rocker panel 
extensions and a clear “wicker bill” extension on 
the standard three-piece rear spoiler. Ignore 
the technical jargon; all you need to know is 
that this package of wind-bending devices 
generates huge downforce and grip. 

The standard brakes from the lauded 
Brembo® company incorporate calipers with 
six pistons in front and four in the rear. They’re 
brainy, too, working in conjunction with a tire 
temperature-sensing system to make the 
most effective use of the antilock braking 
electronics. The carbon-ceramic brakes that 
come with the Z07 option are track-ready, 
with larger rotors and construction that saves  
23 pounds. 

Technology to go: The Corvette Z06 makes 
use of sophisticated electronic systems that 

coordinate a head-spinning array of ad-
vanced features, all with the goal of deliver-
ing an exceptional driving experience that 
readily adapts to varied conditions. Through 
the Driver Mode Selector, settings for 
Weather, Eco, Touring, Sport or Track man-
age up to 12 variables, ranging from steering 
effort and exhaust sound level to instru-
ment-panel layout and traction-control pa-
rameters. The settings include suspension 
tuning via Chevrolet’s Magnetic Selective 
Ride Control, which lets the driver tailor sus-
pension stiffness to the task at hand. 

To make sure the Corvette’s bounti-
ful horsepower is always under control, the 
engine drives the rear wheels through its 
Electronic Limited Slip Differential. The 
Driver Mode settings and the differential  
manages torque distribution to each rear wheel, 
ensuring sure-footed traction. The Electronic 
Limited Slip Differential helps the Z06 re-
spond crisply to a flick of the steering wheel 
and improves stability when exiting corners. 
By adjusting to conditions quicker than any 

2015 CHEVROLET CORVET TE Z06

2015 Corvette Z06 with optional 
Z07 Performance Package.    

1. Do not use summer-only tires in winter conditions, as it would adversely affect vehicle safety, performance and durability. Use only GM-approved tire and wheel combinations. Unapproved combinations may change the 

vehicle’s performance characteristics. For important tire and wheel information, go to gmaccessorieszone.com or see your dealer.
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More stop, less 
fade with the 
optional Brembo 
carbon-ceramic  
brake rotors.  
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human can, the V8’s power is applied to the  
road efficiently. 

Also featured is an available industry-
first Performance Data Recorder, an award-
winning system that records high-definition 
video using a small camera above the rear-
view mirror. The footage can be overlaid 
with in-car audio and graphical representa-
tions of speed, GPS position, steering angle, 
throttle and brake input, and more, record-
ing up to 800 minutes of footage and data 
onto a 32-gigabyte SD memory card stowed 
discreetly in the glovebox. There’s also an  
industry-exclusive Valet Mode that lets 
drivers lock interior storage, disable the in-
fotainment system and record video and ve-
hicle data when Valet Mode is active. In Valet 
Mode, audio is not captured. 

Heart of the Beast: The 2015 Chevrolet 
Corvette Z06 is powered by what is possibly 
the crowning achievement of 60 years of GM 
small-block V8 development, a supercharged 
6.2-liter V8 producing 650 hp and 650 lb-ft 
of torque, making the Z06 the most powerful 
production car in GM history. With a Corvette 
lineage that’s been proven through 94 class 
racing victories at legendary circuits like 
Sebring, Daytona and Le Mans, the Z06  
was refined with development time on the 
famed Nürburgring track and the German 
autobahn. 

But the Z06 isn’t just about numbers; this 
V8’s flexible power delivery and tractability 
enable it to transform from a fearsome tire 
shredder to a powerplant that’s comfortable 
in daily driving. That versatility isn’t just 
about ease of use; through its Active Fuel 
Management system, the engine can switch 
off half of its cylinders imperceptibly and 
transform the V8 temporarily into a more 
frugal V41.

 Enthusiasts who demand a third pedal 
will appreciate the seven-speed manual 
gearbox, which features an Active Rev 
Match function that almost instantaneously 
“blips” the throttle, ensuring smooth up-
shifts and downshifts. The function can also 
be shut off with a paddle-shifter type button 
on either side of the steering wheel. 

 The available eight-speed paddle-shift 
automatic manages to defy the conventional 

2015 CHEVROLET CORVET TE Z06

The 2015 Corvette 
Z06  features track-
ready performance and 
impeccable road manners. 

1. Visit fueleconomy.gov for details.
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wisdom associated with torque converter-
equipped gearboxes. The first-ever auto-
matic transmission to be installed in a 
Z06, it delivers quicker shifts than some 
dual-clutch automated transmissions.2 
This eight-speed was used for the Z06’s 
astounding 2.95-second sprint to 60 mph. 
On coupes, special air blades located over 
the rear fender inlets force air into ducts 
to cool the transmission. 

 
More Than a Track Car: Though it is engine- 
ered to be the quickest and most perfor-
mance-focused Corvette in history, this 
model also happens to be the most luxuri-
ous. Virtually every corner of the Corvette’s 
interior has been wrapped in premium ma-
terials, with options like Napa leather and 

sueded microfiber.1 Aluminum and carbon-
fiber trims are available, while interior op-
tions include a 10-speaker Bose premium 
audio system and heated and ventilated 
seats. A Head-Up Display is standard equip-
ment on the Z06. 

The 2015 Chevrolet Corvette Z06 is the 
rare sports car that possesses an unusual 
overlap in skill sets: While capable of as-
tonishing performance, it also offers a 
surprisingly civilized ride. Its history as 
a track dominator and a street warrior 
speaks for itself, but the new Z06’s poise 
and potency make it a supercar that is tru-
ly capable of competing with and beating 
the best the world has to offer. n

2015 CORVETTE Z06
n Engine: LT4 6.2-liter  
supercharged V8

n Output: 650 hp,  
650 lb-ft of torque

n 0 to 60 mph acceleration:  
2.95 seconds with  
automatic transmission;  
3.2 seconds with manual2

n 60 to 0 braking: 99.6 feet2

For more information, go to 
Chevrolet.com/CorvetteZ06.

1. When properly equipped. 2. According to GM testing.
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Crafted 
They Do Make Things  

Like They Used To

The gripe is so pervasive as to be laughable: So many things made to-
day fall short of the craftsmanship of anything built in our grand-
parents’ time. There’s no soul, just cold efficiency. 

That may indeed be true for many mass-produced items, though 
we should be grateful that complex mechanisms like our cars have come so 
far and are so much better than the old days. With the urban-revival move-
ment of recent years has come a new respect for that which is handmade 
—the artistry, the individuality, the creation story. New Roads takes a look at 
the state of this movement and the promise it holds for both preserving tra-
ditions and for a future in which the durable is valued over the disposable. 
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1. Detroit Denim: Eric 

Yelsma, pictured at left, 

founder of Detroit Denim, is 

a tenant of the downtown 

Ponyride Building, a focal point 

of the Detroit maker culture. 

His company started producing 

authentic handmade American 

blue jeans, using traditional 

materials, five years ago. The 

son of a home economics 

teacher, Yelsma learned to use a 

sewing machine out of neces-

sity. “I was a tall, skinny kid, and 

altering my own jeans was the 

only prayer I had of getting a 

pair that fit.” Yelsma’s methods 

are utterly traditional and all of 

his raw materials are sourced in 

the U.S. At $250 a pair, the jeans 

are costly, but the company’s 

lifetime repair service defies the 

modern mindset of disposable, 

made-to-last-a-lunchtime cloth-

ing.  detroitdenim.com

2. Smith Shop: Like the 

metal artisans of the 19th 

century from whom its name 

comes, Smith Shop custom-

makes virtually anything that 

can be fashioned from gold, 

silver, copper and steel. It’s the 

only place outside of a classic 

cartoon you’re likely to see an 

anvil in use rather than being 

dropped on an animated char-

acter’s head. Typically produc-

ing jewelry, kitchenware and 

architectural metalwork, Smith 

Shop is also who you’d call if you 

needed to reproduce a missing 

ornamental element for a Detroit 

skyscraper. Copper and silver 

serving spoons, at $400 a set, 

look like family heirlooms. The 

shop’s jewelry line includes ear-

ring sets in the $65-$75 range.                       

smithshopdetroit.com 

3. Homes Eyewear: Achille 

Bianchi, the founder of 

Homes Eyewear, a maker of 

wood-frame sunglasses, works 

from OmniCorpDetroit, a repur-

posed industrial building near 

the Eastern Market named for 

the megacorporation in the film 

“Robocop.” The interesting twist 

to what Bianchi produces is  

that each frame contains a small 

piece of old Detroit, reclaimed 

wood salvaged from buildings in 

the city. This wood, according to 

Bianchi, was harvested from old-

growth forests over a century 

ago. “It looks nothing like 30- to 

40-year-old wood,” he said. “Its 

textures, grains and growth 

rings are all far richer.” Bianchi’s 

design inspirations display a mix 

of classic and modern. Homes’ 

glasses cost $188 to $248.  

homeseyewear.com

Detroit’s handmade culture has a distinctive feel. If the 
movement here feels like it took hold under the radar, 
in an environment of minimal supervision, well frankly, 
that’s because it did. After all, a city that has boot-
strapped itself from an economic low point is hardly a 
place that would hinder 20-something entrepreneurs on 
the way to its remarkable revival, now well underway. 
 –ROB SASS
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Brooklyn, with its leafy streets and open sky, has 
always been the slower-paced, “indie” counterpart to 
the hustle of Manhattan. But something happened at 
the turn of the millennium to emphasize that distinc-
tion. Whether it was a reaction to Wall Street gone wild 
or the rapid ascent of technology, Brooklyn became a 
hub for the handmade life. Over the past 15 years or so, 
a variety of areas—from Williamsburg to Greenpoint to 
Bushwick to Red Hook to the Gowanus Canal—have laid 
claim to being the home of this new creative movement. 
 —RICHARD S. CHANG

1. Etwas: The German word 

for “something,” Etwas is 

a rather ambiguous name for the 

company started by Will Lisak, 

who makes classically styled, yet 

also modern, leather bags that 

appear as sturdy as if they had 

been chiseled from wood. Lisak 

selects thick sheets of leather 

from a tannery in Curwensville, 

Pa., shapes the bags with tradi-

tional tools and punches holes 

for the copper rivets that fasten 

the straps (no electric tools). 

The conditioner Lisak uses to 

preserve the leather is a mixture 

of pine tar, beeswax and mineral 

oil. For Lisak, design is more 

than just the final product. “The 

system that produces it,” he said, 

“is more meaningful.” The Etwas 

Standard 1 messenger-style bag 

is $600. The smaller Toolbag 1 

runs $350.

    etwasbags.com

2. Horse Brand: Brooklyn 

wouldn’t be Brooklyn with-

out bicycles—all the bicycles. A  

few of the best come out of Horse  

Cycles, which Thomas Callahan,  

an artist originally from Portland,  

Ore., operates out of a workshop 

(without a sign, as one would 

expect) on a desolate street in  

Williamsburg. Out of that cluttered 

but tidy space, Callahan makes 

production bikes and custom 

bikes. Custom bikes require a 

particularly hands-on process: 

Measurements are taken (wrist to 

elbow, elbow to shoulder). Ques-

tions are asked (How do you ride? 

What’s your position?) and then 

Callahan builds the bike according 

to your specifications. “All bike 

frames are made by hand,” Cal-

lahan said. “We cut, clean, weld, 

paint and finish each bike from 

scratch in the workshop.”  

horsebrand.co

3. Grado Labs: Behind the 

gray, graffiti-marked door 

of a three-story townhouse in the 

Sunset Park section of Brooklyn 

is one of the most esteemed 

manufacturers of audio head-

phones in the country. Revered 

by audiophiles, Grado Labs was 

founded by Joseph Grado, the 

son of a Sicilian immigrant, in 

1953. In Grado Labs’ early years, 

it specialized in phonograph 

cartridges, but as record players 

gave way to cassettes and CDs, 

the company, now under the 

stewardship of Joseph’s nephew 

John, who has worked at Grado 

Labs since he was 12 years old, 

began developing what would 

become the company’s Signature 

Series line of headphones.  

Grado Labs has been hand- 

assembling headphones ever  

since. Today’s models range  

from the $79 GR30e Prestige 

model to the $1,695 Professional  

PS1000e model.   

gradolabs.com

BROOKLYN

HANDCRAFTED
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1. Colorado 2WD with I-4 engine and available automatic transmission. 2. Devices must be WPA2-compliant with active OnStar service and data plan. Wi-Fi devices manufactured prior to 2006 may not be 

compatible. Please consult your device manufacturer for information regarding the WPA2 security protocol and Wi-Fi device compatibility. Visit onstar.com for details and system limitations.

CHEVROLET COLORADO:  
THE RIGHT TOOL

New Roads recently brought a 2015 

Chevrolet Colorado Z71 to Anton Maka 

Designs, a small custom-furniture maker 

in suburban Detroit. Maka, the company’s 

owner, has been eyeing a new truck that’s 

fuel-efficient and better suited to his busi-

ness and personal life. He said, “First, I 

think of a truck as a useful tool, kind of an 

extension of the shop, but when I’m not 

working, I need something that’s more 

than a shop truck.” 

With the standard 2.5L 4-cylinder 

engine, Colorado offers the best highway 

gas fuel economy of any pickup — an EPA 

estimated 27 MPG1. Here’s what Maka said 

about the rest of what the Colorado offers: 

 

n The steps (CornerStep Bumper) at the 

back of the bed are great for getting into 

the bed easily. And, as a guy who often 

loads furniture myself, the tailgate (avail-

able EZ Lift & Lower tailgate) is smart.

n The interior is nice, definitely nice 

enough to pick up clients in. I also do a lot 

of long-distance deliveries, so my truck 

has to be comfortable. 

n The 4G (available OnStar 4G LTE Wi-Fi2) 

is great. I work alone and sell online, so 

I need to have access to email and the 

Internet when I’m out of the shop

n The back seat on this truck would be 

nice to have. I’d probably end up storing 

tools and paperwork back there, things 

that need to be kept close and dry. 

n The (available) four-wheel drive is huge 

in the winter. We’ve definitely had some 

big snows and I can’t take the day off 

when roads aren’t plowed. 

Colorado’s GearOn™ accessories give 
an already versatile truck even more 
utility for work and play. Check them 
out at Chevrolet.com/accessories.
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Friends,  
Food & Fire 

SPRING GRILLING GUIDE
BY BOB SLOAN  n  PHOTOS BY ANTONIS ACHILLEOS

T he accelerating warmth of spring 
heralds annual rites like budding 
crocuses, baseball season and the 
unsettling realization that pro-

fessional basketball still isn’t close to being 
over. It also means that it’s time to set up 
your barbecue grill. 

It’s an exhilarating moment, reacquaint-
ing yourself with the grill. That’s because the 
grill is poetic, rich with possibilities—and it 
most likely needs some scrubbing.

Rather than seeing this as a chore, ap-
proach prepping your grill for the new sea-
son as one of the sublime customs of spring, 
like oiling your baseball glove or unfurling 
the hammock. For those with a gas grill, 

there will be the inaugural trip for a tank 
of propane. For charcoal devotees, there is 
more extensive cleaning to be done, though 
the work passes quickly as memories of that 
glorious Memorial Day brisket or those mag-
nificent Fourth of July Memphis-style ribs, 
which you should have made more of, are 
awakened.

Cleaning your charcoal grill begins with 
removing the grates and rinsing or wiping 
out the kettle. Don’t use a strong cleaning 
agent, as you don’t want any chemical resi-
due once you light the fire. Anyway, you’re 
just getting it to a neutral place, not making 
it antiseptic.  

More time should be spent on the top 

grill grate, as that’s what comes in contact 
with the food. With both gas and charcoal 
grills, use your grill brush to remove any 
debris or clumps of grease. Then light a 
medium fire; once the grate is hot, brush it 
again. After it is free of debris, wad up about 
six sheets of paper towel and have a small 
bowl of cooking oil handy. Grip the paper 
towel wad with your tongs, dip it in the oil, 
then rub it over the grill grate, repeating as 
needed to get the whole thing evenly coat-
ed. This should be your routine after every  
grilling session.

 Also, look closely at the bottom grate 
that holds the charcoals, because after a few 
years it may develop a sag. If this pocket is 

D R I V E  T H R O U G H



C H E V R O L E T . C O M / N E W R O A D S   4 5 

Grilling Basics

Quite often in grilling, there’s Step 

A and then Step A again.  A recipe 

that reads “salt steak, grill for 

five minutes, salt again, turn and 

grill four minutes more” sounds 

like a haiku but is not a mistake. 

Following a few essential 

practices will help to ensure more 

successful grilling.

n Each charcoal fire is different. 

It’s crucial to find the hot spots 

and maneuver what you are 

grilling toward or away from 

these hot areas as needed to cook 

the food evenly.

n Flare-ups are a result of 

dripping fat. If they persist, cover 

the kettle for about 10 seconds or 

until the flames die out. 

n Mop with sauce only during 

the last few minutes of grilling. 

Doing it earlier will cause the 

sauce to char, making its flavor 

unrecognizable. 

n Don’t get distracted. Two 

minutes on the grill can mean the 

difference between a steak that 

is medium-rare or medium, or 

fish with a moist interior and one 

that is dry.

n Don’t forget the gas. Nothing is 

more humiliating than watching 

your flame sputter out just as the 

steaks hit the grill.

n Have lots of platters and 

designate one for raw food and 

another for serving. That way 

you are not frantically washing 

platters to avoid contaminating 

the meat coming off the grill.

n If you want to serve a 

marinade as a sauce, prepare 

extra and set aside the amount 

you plan to serve over the cooked 

meat.

n Let the cooked meat sit  

uncovered for about eight  

minutes so the juices can  

coalesce. 

Visit chevrolet.com/newroads for 
this and other great grilling recipes.
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too deep, the coals will collect in the center 
and make it difficult to achieve even heat. 
Deeply sagging grates should be replaced.

Sticking to the Basics: There’s the old expres-
sion that warns us about things that sound 
too good to be true. The grill is an exception: 
It is too good and it is true. 

One of the reasons is its simple efficiency. 
So let’s keep it that way. Your equipment 
needs are few, and each should emphasize 

function over form. 
The grill should focus on its principal 

use—applying heat to the food. Traditional 
kettle grills have mastered this. Choose by 
size, depending on how many you’ll be feed-
ing or how much you entertain. Too small 
and you run out of room; too large and you’ll 
waste a lot of charcoal. 

Gas grills often feature more attractive 
options. A retractable side table is handy, but 
don’t be swayed by gadgets. You’re looking 

for a heavy-duty grill that has a solid, snug-
fitting cover and a reputation for delivering 
enough heat to sear the meat. High heat is 
necessary to form a flavorful crust, which is 
a main reason for grilling in the first place. 

Some advice on tools: Landfills across our 
great nation are awash with sleek, leather-
thonged, fussily designed barbecue sets, 
none of which wear a speck of grease as 
they never made it out of the faux attaché 
case they came in. Avoid these. On the other 

Grilling Essentials
n Chimney-style igniter  

(for charcoal)

n Long-handled tongs 

n Long-handled  spatula 

n Fish spatula

n Small pan for warming 
sauces on the grill

n Cast-iron skillet for  
cooking on the grill

n Prep table, 3 to 4 feet long, 
situated near the grill

n Abundant serving bowls, 
platters and utensils
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Ready to Tow Pro? 

Porta-Grill: Above, Belson Outdoors of 
North Aurora, Ill., sells an incredible array 
of tow-behind grills under the Porta-Grill 
brand. Large, small, propane or log-fired, 
you won’t have any trouble finding the big 
portable cooking surface of your dreams.
portagrill.com

Crown Verity: Bill Verity’s Ontario-
based company offers towable grill 
options ranging from deluxe to super-
deluxe, all rendered in stainless steel. 
crownverity.com

1. For comparison purposes only. See the Owner’s Manual and the label on the vehicle door amb for the carrying capacity of a specific vehicle. 2. Silverado 15  LT  2  ouble ab Standard Bo  or rew ab 
Short Bo  with the available .2L 8 engine and Ma  Trailering Package. Before you buy a vehicle or use it for trailering, carefully review the trailering section of the Owner’s Manual. The weight of passengers, cargo 
and options or accessories may reduce the amount you can tow. lass is half ton full si e pickups.

2015 CHEVROLET SILVERADO 1500
n Body Styles: Regular Cab, Double Cab and Crew Cab  
n Payload: Up to 2,270 pounds when properly equipped.1  
n Trailering: Up to 12,000 pounds when properly equipped.2

Go to Chevrolet.com/silverado for more.

hand, size does matter. Get yourself a couple 
of pairs of basic, unadorned 15-inch grilling 
tongs and a long-handled spatula with a 10-
inch blade. A wide fish spatula can also come 
in handy. Avoid grilling forks, which look 
good in advertisements but only serve to al-
low precious juices to escape during cooking. 
A “Man at Work” grilling apron is optional.

Choosing Your Combustible: Well-constructed 
charcoal and gas grills each work great for ba-

sic grilling. If your intent is to cook a medium-
rare steak with a nice char and a deep rosy 
center, either gas or charcoal will work just 
fine. Coals provide heat long after the flames 
have peaked; gas is a better choice if you’re 
given to sudden impulses to grill salmon 
steaks and want to eat soon.

Charcoal does impart a smoky flavor 
that becomes even more distinct when 
you use real wood instead of the pressed 
briquettes. You can also more easily add 

soaked wood chips to the fire to further en-
hance the flavor. Charcoal grills function 
well with the top off, so you can better see 
the progress of the grilling.

Gas, though, is considerably easier to 
use, and with some of the upscale new 
grill models, innovations like ceramic bri-
quettes let you achieve much the same ver-
satility as charcoal. If you want to do any 
smoking, however, you will still need to get a 
separate smoker. n

nn Serious tailgaters and competitive 

barbecue teams often tow their own 

barbecue grills and smokers behind 

them. With a properly equipped Chev-

rolet Silverado, there’s no reason why 

your dreams of hitting the open road 

with a meat-searing mechanism in your 

rearview mirror can’t become a reality. 

With the optional Max Trailering Pack-

age, the Silverado 1500 offers class-leading 

V8 trailering capacity of up to 12,000 

pounds maximum for conventional towing.2 

That’s a pretty substantial grill. Provided 

your grill is up for adventure, choosing the 

available Z71 Off-Road Package could allow 

you to enjoy gourmet cooking when you go 

off the beaten path this summer. 

If you’re ready to join the ranks of  

mobile chefs and hook up a smoker or grill  

to your Silverado or other properly 

equipped Chevrolet, at right are a couple  

of possibilities. 



It has become a rite of passage in pro sports: 
The most valuable player of a championship 
game or series takes home not only a trophy, 
but a new set of wheels, too.

The game that capped the pro football season 
this year was no different. Tom Brady of New 
England, who threw four touchdown passes in a 
win, was named the MVP and was rewarded with 
an all-new Chevrolet Colorado, Motor Trend’s 2015 
Truck of the Year.®

This time, though, Brady decided that Malcolm 
Butler, a New England cornerback who intercepted 
a pass near the end zone with seconds remaining to 
preserve the win, deserved the prize instead.

The gesture spoke well of Brady, and he knew 
that  Butler, who secured the victory, would appre-
ciate the gift. 

A f ter sig n i ng a th ree-yea r contract that 
earned him the league-minimum salary in his 
rookie season, Butler bought his first vehicle, a 
used SUV. Prior to signing, his future as a pro was 
uncertain. 

An undrafted free agent from the University of 
West Alabama, a little-known Division II school, 
Butler had to fight to win a spot on the New 
England roster during training camp.

Today, Butler is still adjusting to the idea that 
he has achieved football immortality. But there’s 
little doubt that he’s enthusiastic about his new 
Colorado. 

“I was totally shocked when Tom decided to 
give me his truck!” Butler said. “It was a very cool 
gesture on his part.”

After working out a few details Butler received 
the keys to a shiny Colorado crew cab and hammed 
it up for the cameras.

In keeping with his modest outlook, Butler 
said he did not plan to add any special features 
to his Colorado. “I am just going to enjoy the 
classic look for now,” he wrote. “I am going  to 
drive my Chevy truck like every Chevy owner. I 
am going to drive it around the city, to work and 
everywhere I need to go.”

Thanks to his stellar performance, Butler is in 
high demand for appearances. He’s been busy, ap-
pearing on award shows, riding in victory parades in 
Boston and Vicksburg, Miss., and meeting his fans. 
He already has his sights set on next season, though.

“I can’t wait to get back to work with my team-
mates so we can go back and win another champi-
onship,” he wrote. “Maybe next year I will be in a 
position to return the favor.” n

MALCOLM 

BUTLER
BY KEN BELSON  n  PHOTO BY SHARON COKER 

CHEVROLET OWNER

2015 CHEVROLET COLORADO
n Body Styles: Extended cab and crew cab

n Payload 1:  Up to 1,590 pounds for crew cab 
model with 5’2” box and 3.6L V6 engine

n Trailering: Up to 7,000 pounds with Z82 
trailering option and 3.6L V6 engine 2

Go to Chevrolet.com/Colorado for more.

1. Requires Extended Cab 2WD model. Maximum payload capacity includes weight of driver, passengers, optional equipment and cargo. 2. Requires available V6 

engine and available Trailering Package. Before you buy a vehicle or use it for trailering, carefully review the trailering section of the Owner’s Manual. The weight of 

passengers, cargo and options or accessories may reduce the amount you can tow.
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